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Accessible tourism is no longer about building ramps and accessible bathrooms. It’s about building
products and services for a larger and rapidly growing market. This is no longer a niche, but rather, a

segment that is approaching 25% of total tourism spend. ~Bill Forrester, Travability
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BECOMING MORE ACCESSIBILITY-FRIENDLY: TOP 3 TIPS

PROMOTE all accessible TRAIN staff on how to be REMOVE, REDUCE, and PREVENT
1 FEATURES In your marketlng 2 WELCOMING and RESPECTFUL to 3 accessibi|ity barriers in your

materials and on your website your customers with disabilities facilities and services
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