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BECOMING MORE ACCESSIBILIT Y-FRIENDLY: TOP 3 TIPS10

Canadians 
15+ have  

a disability2

88% of people 
with a disability 
take a holiday 

every year1

~1 in 5

INTERNATIONAL VISITORS WITH DISABILITIES

Canadians with 
disabilities spent 

$165 Billion  
in 20173

(14% of the total 
consumer market)

 
26% of American adults live 

with a disability.6  
$17.3 BILLION is spent 
annually on travel by US 
adults with disabilities7

 
$8 BILLION  

was spent by people  
with disabilities 

on travel in Australia8

 
Globally, there are  

~1.3 BILLION people  
with disabilities, with a  

buying power of  
$1.2+ TRILLION USD9

3 out of 5 travellers  
with disabilities use the 
internet as main source  

travel planning4

71% of customers with  
accessibility needs  

click away from difficult  
to use websites5

INTERNET 
USE

PROMOTE all accessible 
FEATURES in your marketing 
materials and on your website

TRAIN staff on how to be 
WELCOMING and RESPECTFUL to 
your customers with disabilities

REMOVE, REDUCE, and PREVENT 
accessibility barriers in your 
facilities and services

Accessible tourism is no longer about building ramps and accessible bathrooms. It’s about building 
products and services for a larger and rapidly growing market. This is no longer a niche, but rather, a 
segment that is approaching 25% of total tourism spend. –Bill Forrester, Travability
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